
The O2 Centre
Consultation at a glance
In September 2020 Landsec, the owners of the O2 Centre and the land behind it, 
launched a Commonplace survey and asked the community to have their say on 
the future of this site. We are delighted at how many people took part in the six 
week survey, which closed on Sunday 8 November. Over the next few pages, we’ve 
provided a snapshot of what you told us – your views on the Centre itself, how you 
use it and your priorities for the future.

794
People provided feedback

847
Comments and contributions

5,061
People visited the website

21,000+
Flyers sent to people’s homes

55,500+
Reached via social media

Who engaged with us?

(Data collated from those who chose to answer this question)
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Total respondents: 465



How do you travel to the O2 Centre at the moment?

Total responses received: 1,053
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How often do you use the O2 Centre?

Total responses received: 1,524



To what extent has the COVID-19 pandemic changed your 
shopping habits?

Total respondents: 768

What element of the O2 Centre do you most frequently use?

Total respondents: 779
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3%
 of responses said they want 
more affordable homes

6%
of responses said they want 
more health and wellbeing 
facilities

What would you like to see here or brought forward locally?
We received over 2,704 responses from 729 people to this question and some clear themes emerged:

29%
of responses said they want 
more public and green space, 
and better places to sit and 
meet people

2%
of responses said they want 
more job opportunities

13%
of responses said they want 
more community events, 
activities and leisure facilities

8%
of responses said they want 
less cars and traffic, with 
better transport links

16%
of responses said they want 
more environmentally-friendly 
places, with better streets and 
walking routes

23%
of responses said they want 
a better shopping offer, with 
more restaurants and cafés


